FLAGSHIP EVENT

PRESENTED BY

THE FASHION PARADE STORY
Fashion Parade was founded in 2013 in London as a
platform to promote and provide a global arena for
South Asian fashion designers. Founder and Event Director Sadia Siddiqui aims to showcase and present the rich
culture and craftsmanship reflected in South Asian couture through runway shows. Renowned designers from
Pakistan and India are invited to showcase exclusive
collections in exquisite venues in the heart of major
cities. In August 2019, Fashion Parade is showing for the
first time in the United States, in New York City and continuing to celebrate and promote designers to a global
audience.
Over the last five years, Fashion Parade has represented
South Asian fashion in London with events at Kensington Palace, Saatchi Gallery and Mandarin Oriental. With a
creative platform that celebrates diversity, whilst bridging cross-cultural divides; Fashion Parade brings talented
artists together under a global limelight as designers
and fashion experts collaborate under one creative
avenue.

DIVERSITY AND INCLUSION

•

Fashion Parade’s ethos encompasses celebrating diversity and
inclusiveness in fashion.

•

In the last 5 years Fashion Parade has made a positive impact in
the diversity initiative by celebrating South Asian designers in
London.

•

Diversity has rightfully been lifted to one of the most
important issues on the industry agenda. According to
McKinsey, businesses with a diverse team are 35% more
likely to have financial returns above their industry medians.

•
•
•

The participating designers are the fashion connoisseurs of South
Asia and will be showcasing fine artisanal crafts from the rich
cultures of both India and Pakistan.

THE BUSINESS OF FASHION
FASHION
A platform to celebrate South Asian culture, fashion and art
at a prestigious venue. This event is ideal for entertaining
clients and making business contacts. Designers will showcase exclusive collections.
PR
A strategy has been placed to promote the event and the
participating designers through international newspapers,
magazines, television, radio and social media in the US, UK
and South Asia.
BUSINESS
Fashion Parade has a business forward format and through
its Red Carpet Reception, it offers an effective environment
for building invaluable contacts. It will give designers and
sponsors the opportunity to meet leading personalities
which will help their brands to grow and expand.
EVENT
The event commences with a red carpet reception, press
interviews followed by an art exhibition and the fashion
show. Being an exclusive invitation-only event, it will host
250 guests from the business, fashion and media communities as well as key socialites.

HISTORY OF SUCCESS

2016
THE MANDARIN
ORIENTAL

2013
ASIA HOUSE
Fashion Parade was first
hosted at Asia House
London. It received great
reviews by all press invited.

2014
KENSINGTON
PALACE

2015
THE SAATCHI
GALLERY
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2017
ONE MARYLEBONE

The Mandarin Oriental
exudes luxury. It offers a
fashionable and timeless
base in the heart of Knightsbridge. What better place to
host Fashion Parade than at
one of London’s most distinguished hotels. Designers in
attendance were HSY, Ali
Xeeshan and Nomi Ansari.
Charity Partner was Save
The Children, focusing on
the humanitarian crisis in
Syria.

Formally known as the Holy
Trinity Church, One
Marylebone was built in
1826-28 to the designs of Sir
John Soane to celebrate the
defeat of Napoleon. Soane
(1753 –1837) was arguably
England’s finest architect in
the Neo-Classical style. This
quintessential venue hosted
our inaugural bridal show:
Fashion Parade Bride; an
extravagant production.

FASHION PARADE AT CHRISTIE’S
AUGUST 27 th, 2019
RED CARPET, ART EXHIBITION, FASHION SHOW

Christie’s, the world's leading art business, had global auction, private
and digital sales in 2018 that totalled £5.3 billion / $7 billion. Christie’s is
a name and place that speaks of extraordinary art, unparalleled service
and international expertise. Christie’s offers around 350 auctions annually in over 80 categories, including all areas of fine and decorative arts,
jewellery, photographs, collectibles, wine, and more. Prices range from
$200 to over $100 million. Christie's also has a long and successful
history conducting private sales for its clients in all categories, with
emphasis on Post-War & Contemporary, Impressionist & Modern, Old
Masters and Jewellery.
Alongside regular sales online, Christie’s has a global presence in 46
countries, with 10 salerooms around the world including in London,
New York, Paris, Geneva, Milan, Amsterdam, Dubai, Zürich, Hong Kong,
and Shanghai

PRESS

INTERNATIONAL PRESS

SOUTH ASIA PRESS

PRESS REVIEWS
Power Woman: Setting the bar high

Pakistani Fashion hits all the right
notes in London.

High Fashion and a social conscience
seamlessly come together at the
Fashion Parade London.

Pakistani fashion parades in London
With F-Rows full of mainstream fashion editors from the UK and India, this
year's Fashion Parade delivered what
it promised.

Pakistani Fashion Parades its way to
the top.

The Fashion Parade was a stellar
well-organized show which materialized into a flurry of colors, aesthetics
and stylized beauty.

Say hello to high Fashion.

PREVIOUS MEDIA COVERAGE

COLLABORATIONS

FIT, a part of the State University of New York, has been a leader in
career education in art, design, business, and technology for almost 75
years. Providing its 9,000 students with an uncommon blend of
hands-on, practical experience, theory, and a firm grounding in the
liberal arts, the college offers a wide range of affordable programs that
are geared to today’s rapidly growing creative economy, including
fields such as computer animation, toy design, production management, film and media, and cosmetics and fragrance marketing. Internationally renowned, FIT draws on its New York City location to provide a
vibrant, creative community in which to learn. The college offers nearly
50 majors and grants AAS, BFA, BS, MA, MFA, and MPS degrees, preparing students for professional success and leadership in the new
creative economy.
The School of Graduate Studies exemplifies FIT's culture of collaboration, innovation, and advanced research. Working with industries
worldwide, faculty and students in the school promote entrepreneurship and strategic collaborations, learning from international executives, scholars, and influential thinkers. Graduates join a global network
of highly-placed fellow alumni, and in the process expand their personal and professional horizons.
http://visitfitnyc.edu/

HEADLINE SPONSOR

Citi, the leading global bank, has approximately 200 million customer
accounts and does business in more than 160 countries and jurisdictions.
Citi provides consumers, corporations, governments and institutions with a
broad range of financial products and services, including consumer banking
and credit, corporate and investment banking, securities brokerage, transaction services, and wealth management.

AVAILABLE SPONSORSHIPS

PLATINUM SPONSOR

1.

Your product will be placed in a goody bag for VIPs.

2.

An exclusive event for the key members of the South Asian and mainstream
diaspora. We are inviting the crème de la crème from the world of Fashion, Media
and Business. This is a unique opportunity to highlight your brand in front of an
affluent and influential audience.

3.

Brand logo on the media wall in a prominent place.

4.

Press Interview on the day of the event.

5.

Plantinum sponsor will receive 15 invites.

6.

Invitation for employees or clients to the FIT panel discussion.

7.

Special thank you on the night.

8.

Partnership in the amount of $50,000.

.

GOLD SPONSOR

1.

Your product will be placed in a goody bag for VIPs.

2.

An exclusive event for the key members of the South Asian and mainstream
diaspora. We are inviting the crème de la crème from the world of Fashion, Media
and Business. This is a unique opportunity to highlight your brand in front of an
affluent and influential audience.

3.

Brand logo on the media wall.

4.

Gold sponsor will receive 6 invites.

5.

Invitations for employees or clients to the FIT panel discussion.

6.

Special thank you on the night.

7.

Partnership in the amount of $25,000.

BRONZE SPONSOR
1.

Our Bronze Sponsorship is geared towards individuals who want to celebrate
diversity in NYC and want to promote South Asian art, culture and fashion.

2.

Fashion Parade is not only a glamorous evening for individual sponsors to
support but it gives their guests a unique insight into the rich heritage of the
subcontinental region and creates awareness about how South Asian craft has
evolved.

3.

An exclusive event for the key members of the Pakistani, Indian and mainstream
diaspora. We are inviting the crème de la crème from the world of Fashion, Media
and Business. This is a unique opportunity to highlight your brand in front of an
affluent and influential audience.

4.

Bronze sponsor will receive 4 invites.

5.

Special thank you on the night.

6.

Partnership in the amount of $15,000.

PR PARTNERS

PR PARTNERS
AGENTRY PR (NYC) :
Agentry PR is a boutique agency; quite modest, yet with an effective and capacious breadth. Founded in 2010 by Erin Hawker,
Agentry PR is a full service marketing communications agency with offices in NYC and Los Angeles. They specialise within the fashion,
lifestyle and entertainment sectors of marketing and public relations. From brand strategy and media outreach to events, sponsorships and VIP relations; they utilise their extensive experience with luxury branding as a building block. Agentry PR is well-connected
with the media across the U.S. and internationally. Based on the established relationships with industry professionals, influencers,
VIPs and celebrities; Agentry PR mixes energy with marketing know-how. They stay on top of the trends across music, art, fashion and
pop culture.

.

OUR SOLUTION (Pakistan) :
Our Solution was founded by Osman Rehman. It is an agency that has tapped into the creme of all the major creative industries in
Pakistan. A professional consultancy firm; their expertise being communication and representation specifically: Brand Image, Event
Management, Publicity, Media Consultancy, Marketing and Talent Management. Our Solution is based on introducing and positioning
an image as an exclusive and prime product/-experience/service in Pakistan and sustaining this through a one stop solution.

GUESTS

Zohaib Hassan & Ahlya Fateh

Paul Sagoo

Suhel Seth

Shoaib Malik

Amy Jackson

HSY

Mr and Mrs Shaukat Aziz

Isha Rajpal

Kanika Kapoor

Olivia Grant

Ali Zafar

Faiza Samee & Sadia Siddiqui

Rita Siddiqui

Ayesha Hashwani

TV Personalities

CONTACT

CEO Mustang Productions
Sadia Siddiqui
Creative Director Fashion Parade
sadia@mustangproductions.co.uk
+1 917 930 0074
Saima Waqar
Manager Operations, Fashion Parade
swaqar206@gmail.com
+44 796 175 3314
Agentry PR
Erin Hawker
info@agentrypr.com
+1 212 924 2276

